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ПОРЯДОК РОБОТИ КОНФЕРЕНЦІЇ: 
(5 травня 2022 р., четвер) 

 
10.30-11.00  реєстрація учасників за посиланням:  

 

https://us05web.zoom.us/j/89424933063?pwd=bitWdGQyS0dNTm9oZWM5S1

VWamdjdz09 
Ідентифікатор конференції: 894 2493 3063 

Код доступу: 9AFxFr 

 

11.00–11.40 відкриття конференції  

11.40–13.00 пленарне засідання 
13.00-14.00 онлайн-дискусії 

14.00   підведення підсумків конференції 

у список об’єктів Світової спадщини ЮНЕСКО 

10.40-11-40   відвідування об’єктів сільського туризму 
12.00-13.00   переїзд до м.Сучава 

 
 

 

 

 

 

 

РЕГЛАМЕНТ РОБОТИ КОНФЕРЕНЦІЇ: 
 

Вітання від гостей та партнерів   до 5 хв. 

Доповідь на пленарному засіданні  до 10 хв. 
Виступи в обговореннях, дискусії   до 5 хв. 

 
 

 

 

 

 

  

https://us05web.zoom.us/j/89424933063?pwd=bitWdGQyS0dNTm9oZWM5S1VWamdjdz09
https://us05web.zoom.us/j/89424933063?pwd=bitWdGQyS0dNTm9oZWM5S1VWamdjdz09
https://uk.wikipedia.org/wiki/%D0%A1%D0%B2%D1%96%D1%82%D0%BE%D0%B2%D0%B0_%D1%81%D0%BF%D0%B0%D0%B4%D1%89%D0%B8%D0%BD%D0%B0_%D0%AE%D0%9D%D0%95%D0%A1%D0%9A%D0%9E
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COMPETITIVENESS OF ENTERPRISES IN THE FIELD OF 

TOURIST BUSINESS 

  

Competition is one of the basic institutions of the tourism market and the most 

important condition for its effective functioning. In the conditions of formation and 

formation of the Ukrainian tourist market the scientific study of bases of competition 

in tourist business and its features acquires special value. The development of domestic 

and international tourism in Ukraine is characterized by the emergence of a large 

number of business structures working in this field, penetration of the Ukrainian market 

of foreign tourist and hotel chains, a high degree of integration processes in the market 

of tourist services [1; 3]. This leads to the formation of a highly competitive tourism 

market, which until recently was poorly developed in Ukraine (Table 1). In the 

conditions of globalization of the tourist market the scientific study of laws of 

development of competition in tourism and development of scientific and 

methodological bases of formation of the competitive Ukrainian tourist industry 

acquires special value. The Russian invasion of Ukraine halted the development of the 

Ukrainian tourism industry. 

The tourism industry is a holistic reproductive system with an integrated effect. 

Only in the aggregate and close relationship of enterprises that are part of the tourism 

industry, can ensure the existence of such a phenomenon as tourism. 

Table 1 

Basic principles of determining the competitiveness of the tourism 

industry 
№ Characteristics of the principles of competitiveness 

І  The assessment of the enterprise should be carried out from the standpoint of a 

particular market entity - the producer or consumer of services;  

ІІ  Focus on a specific type and market segment. Market segments can be distinguished 

on various grounds, but the most universal is the level of consumer income, which determines 

the level of service quality;  

ІІІ  Ensuring the comparability of enterprises by type;  

IV  Compliance with the legislation of Ukraine and international norms;  

V  Focus on a certain type of market (internal, external);  

VI  Prevention of double counting of indicators in assessing the competitiveness of the 

enterprise;  

VII  Formation of a nomenclature of indicators that can be calculated from real sources.  

Source: formed according to the results of the study 

 

Competitiveness of the enterprise - the ability to produce and sell quickly, 

cheaply, efficiently, sell in sufficient quantities, with a high technological level of 

service. Competitiveness of the firm is an opportunity to effectively manage own and 

borrowed resources in the conditions of the competitive market [2; 5]. Production and 

sale of competitive goods and services - a prerequisite for the competitiveness of the 

firm. 



Currently, there is increasing competition at the level of tourist destinations, 

which determines the importance and need for a deeper and more comprehensive study 

of competition at the macro and meso levels. This is especially important from the 

point of view of the development of inbound tourism, because in the world tourism 

market Ukraine must act as an attractive and competitive tourist destination, able to 

form the tourist attractiveness of the country as a whole and individual destinations 

within the country (Table 2). 

Table 2 

Features of competitiveness of tourist enterprises 
№ Characteristics of competitiveness 

І  Features of assessment and methods of ensuring the competitive advantages of 

enterprises in the field of tourism, associated with specific features of services in the 

composition of tourism products. 

ІІ  Fluctuations in the level of certain periods of the year, working days, non-working days, 

holidays, due to the uneven consumption of tourism products. 

ІІІ  Dependence, on the one hand, on the competitive position of direct producers of 

services - suppliers of components of the tourism product, and on the other - on meeting 

consumer demand (tourists). 

IV  Due to the presence of tourist rent, which is determined by a particular area. 

V  Dependence on both domestic and foreign competitors, due to the focus on the global 

tourism market (national and global). 

Source: formed according to the results of the study 

 

Now the competition in the world tourist market at all levels is intensifying 

(Table 3).  

Table 3 

The main reasons for competition in the global tourism market 
№ The content of the causes of competition 

І  Financial and economic crisis, which contributes to the overall decline in world tourist 

flows;  

ІІ The emergence of new entrants in the market - tourist destinations that are actively 

promoting themselves as attractive tourist destinations and attract a significant share of 

tourist flows, for example, the countries of Southeast Asia, Africa;  

ІІІ The emergence of new forms of leisure that appear in the places of residence of potential 

tourists and thus reduce the need for traditional travel, which leads to a reduction in tourist 

flows and increased competition for the consumer;  

IV  Decrease in the growth rate of tourist flows, which causes intensification of competition 

for market share; 

V  The emergence of new forms of leisure that appear in the field;  

VI  The growth of the number of similar comparable in terms of consumer qualities of 

tourism products (substitutes), which leads to saturation of supply in the tourism market.  

Source: formed according to the results of the study 

 

One of the features of the development of international tourism is its 

globalization. This is manifested, in particular, in the fact that along with international 

hotel chains, similar corporations are beginning to appear in tourism. They are also 

actively penetrating the Ukrainian tourist market. These are such well-known brands 

as TUI, Coral, Anex and others.  



Such processes seriously affect the competitive environment. In order to 

actualize and increase the competitive advantages of economic entities in the field of 

tourism, increase the competitiveness of the national tourism product, it is necessary 

to introduce regulatory requirements for the main quality parameters in accordance 

with European standards. Ensuring sustainable development of tourism and improving 

the quality of competitiveness of tourist enterprises of Ukraine is aimed at:  

1) overcoming negative trends in tourism and resort activities;  

2) improving the quality of life of the population, ensuring the availability of 

tourist resources for all segments of the population;  

3) preservation of unique natural and historical and cultural resources;  

4) strengthening the positive tourist image of the country in the international 

tourism market;  

5) increase the incoming tourist flow;  

6) accelerating the pace of development, increasing the share of expected 

revenues from tourism and resort activities in the budgets of all levels [4, p. 12–14];  

7) reduction of existing regional socio-economic disparities, strengthening the 

«transparency» of tourism.  

The development of the world tourism market inevitably entails increased 

competition between different tourist areas, as well as individual tourism enterprises 

and tourism products. 

The phenomenon of tourism as a phenomenon begins to manifest itself when 

disparate tourism services are combined into a single tourism product, ie when the 

products and services of different enterprises in the tourism industry are combined. 

Only in this case, the tourism industry begins to work as a whole, as a system [2]. 

In contrast to individual tourist services, the tourist product acquires special 

properties that meet the diverse needs of tourists. In this case it is necessary to assess 

the competitiveness of the tourism industry. Moreover, the peculiarity is that it can be 

assessed both at the meso level and at the macro level. 

In tourism, those enterprises of the tourism industry that produce similar tourism 

products or substitute products (hotels, airlines, tour operators, etc.) compete directly 

with each other. Due to the fact that the tourism product is a set of services offered by 

various companies in the tourism industry, along with competition in tourism should 

be said about the system of economic coordination of tourism market participants 

(between tour operators and hotels, tour operators and airlines). Thus, we can conclude 

that within the tourism industry between the subjects of the tourism market there are 

both clear competition and economic coordination [5]. 

The tourism industry is characterized by the fact that the main attention in it 

when creating a product quality system is paid to the quality of service. Quality of 

service is the key to commercial success. Hotels and restaurants, tour operators and 

travel agencies often with exactly the same material base and identical activities differ 

from each other only in the level of service, which is sometimes the main thing in the 

competition. 

In the context of sustainability, fair competition is of great social and economic 

importance for the development of the market for tourism services. First, competition 

is a powerful stimulus for economic growth, accelerating STP and on this basis helps 



reduce production costs and prices, improve the quality of services and goods. Second, 

by encouraging businesses to reduce overall costs, competition helps to increase the 

efficiency of businesses and leads to the elimination of unprofitable businesses. Third, 

by orienting tourism entities to meet the needs of the market, competition forces 

companies to diversify their production and creates the conditions for expanding and 

forming the most complete package of tourism products [2]. 

One of the key indicators of the country's competitiveness in the field of tourism 

is the Travel and Tourism Competitiveness Index, which is compiled by the World 

Economic Forum every two years and covers about 140 countries. 

The study is conducted in close cooperation with such leading international 

organizations as the World Tourism Organization (UNWTO), the World Travel and 

Tourism Council (WTTC), the International Air Transport Association (IATA), the 

International Union for Conservation of Nature (IUCN) and others. 

The estimates of the World Tourism Organization present the geographical 

division of the world into enlarged regions and subregions. According to the 

classification, Ukraine belongs to the group of Central and Eastern European countries, 

which also includes the Baltic countries, most CIS countries, Bulgaria, Poland, 

Slovakia, the Czech Republic, Hungary and Romania [3]. 

In the ranking of tourist competitiveness of the world, Ukraine occupies a rather 

low place. 

Today, Ukraine can be considered a country with an average level of tourism 

product development, which does not sufficiently use the favorable conditions for the 

proper development of inbound tourism. 

First of all, Ukraine's competitive advantage is provided by its advantageous 

geopolitical position, as our country is at the crossroads of Europe, being both part of 

Central and Eastern and South-Eastern Europe, which is favorable, in particular, for 

business tourism. 

Natural-recreational and cultural-historical resources of Ukraine are attractive 

for European tourists. According to the level of historical, natural, cultural resources, 

ethnographic heritage and architectural monuments that may be of interest to foreign 

tourists, our country is one of the leading places in Europe [4; 6]. The development of 

cognitive, health and ecological tourism in Ukraine is facilitated by the temperate 

climate, the uniqueness of natural landscapes, the presence of a variety of sanatoriums, 

unique natural and therapeutic facilities, flora and fauna, historical and cultural 

monuments. 
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